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The French language version of this Document d’Enregistrement
Universel (universal registration document) was filed on
27 March 2025 with the French Financial Markets Authority
(Autorité des Marchés Financiers), as the competent authority
under Regulation (EU) 2017/1129, without prior approval in
accordance with Article 9 of said Regulation.

This Document d’Enregistrement Universel (Universal Registration
Document) may be used for the purposes of a public offer of
financial securities or the admission of financial securities to
trading on a regulated market only if supplemented by a
transaction note and, if applicable, a summary and all
amendments to the Document d’Enregistrement Universel
(Universal Registration Document). The group of documents then
formed is approved by the French Financial Markets Authority in
accordance with Regulation (EU) 2017/1129.

The digital version of this document is compliant with the PDF/UA (ISO 14289-1), WCAG 2.1 level AA and RGAA 4.1 accessibility

standards with the exception of the colour criteria. Its design enables people with motor disabilities to browse through this PDF using

z keyboard commands. Accessible for people with visual impairments, it has been tagged in full, so that it can be transcribed vocally
g.accessfbﬂfry‘, by screen readers using any computer support.

Accessible PDF powered by E;—f- DocAxess

This document is a reproduction, freely translated into English, of the official version of the 2024 universal registration document including the Annual Financial report established
in French in the European Single Electronic Format (ESEF) and filed with the AMF on March 27, 2025, available on the AMF website hitps://www.amf-france.org/fr, and on the
Company’s website, https://finance.hermes.comy/. It has no other value than an informative one. Should there be any difference between the French and the English version, only
the French language shall be deemed authentic and considered as expressing the exact information published by Hermés.
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When the Faubourg is a refuge

The year 2024 ended with results that bear witness to the robustness
of our business model. This is something we can be proud of, and
we would like to thank all our employees who have once again
contributed to this success.

2024 was also a pivotal year. Today, the news is full of geopolitical complexity and one major
climate crisis after another, highlighting the fragility of what we have previously taken for
granted.

When times become more uncertain, refuges offer welcome relief. Our customers, both loyal
and new, have appreciated the continuity of our approach oriented around -creativity,
uncompromising quality, and preserving and passing on know-how, all of which provides a
guarantee of durability and authenticity.

Hermes’ recruitment initiatives — creating 2,300 jobs, around 1,300 of them in France — its
commitment to training — with its 10 Ecoles Hermés des savoir-faire — and to raising awareness —
with the Manufacto programme run by the Fondation d'entreprise Hermes in 96 schools — all
contribute to job creation, to safeguarding and promoting craftsmanship, and to regional
development.

The house continued to follow its path in 2024, reaffirming the uniqueness of its integrated
business model with the opening of the Maroquinerie de Riom leather workshop in September
and the laying of foundation stones for future leather workshops in Loupes (Gironde) and
L’Isle-d'Espagnac (Charente). The pace of store openings and the enhancement of the
distribution network continued unabated, with new stores in Lille, Atlanta and Shenzhen
marking the second half-year, following those in Princeton, Lee Gardens in Hong Kong, and
Nantes earlier in the year. The group has also strengthened its vertical integration with the
acquisition of the Dubai and Abu Dhabi concessions.

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL



The creative abundance that thrives in all our métiers is testament to the talent and inspiration of
our artistic directors. We would like to mention the successful launch of Barénia, the new
women’s perfume by Christine Nagel, as well as the warmly-received eighth haute bijouterie
collection designed by Pierre Hardy, and the success of the ready-to-wear collections by Nadege
Vanhée and Véronique Nichanian. Charlotte Macaux Perelman and Alexis Fabry brought the
home universe to life at Milan Design Week and throughout the year at presentations of the
Tressages équestres dinner service.

2024 also brought success for our partner riders Jessica von Bredow-Werndl, Simon Delestre and
Ben Maher in a thrilling competition at Versailles in the summer!

In a world of algorithms driven by technological acceleration, where uses are constantly
evolving, emotion endures and humanity resists, imposing its desire for the beautiful, the good
and the lighthearted as well as the sustainable. Perhaps this is what we should remember about
2024.

So it is with confidence that we look forward to 2025 and continue on our path, inspired by the
theme Drawn fo craft — a theme that combines the imagination of childhood with the precision of
craftsmanship in a language that is resolutely human, timeless and universal.

Axel Dumas Henri-Louis Bauer
EXECUTIVE REPRESENTATIVE OF EMILE HERMES SAS,
CHAIRMAN EXECUTIVE CHAIRMAN
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HIGHLIGHTS 2024

The Group’s consolidated revenue amounted to €15.2 billion in 2024,
up by 15% at constant exchange rates and by 13% at current
exchange rates compared to 2023. Recurring operating income
reached €6.2 billion (40.5% of sales) and net profit (group share)
reached €4.6 billion (30.3% of sales).

In the fourth quarter, sales reached €4.0 billion, increasing by 18% at
constant exchange rates and current exchange rates. All the
geographical areas confirmed solid growth, with a strong performance
of the Americas in particular.

Axel Dumas, Executive Chairman of Hermeés, said: “In 2024, in a
more uncertain economic and geopolitical context, the solid
performance of the results attests to the strength of the Hermeés
model and the agility of the house’s teams, whom | thank warmly.
While preserving the group’s major balances and its responsibility as
an employer, the house is staying the course, attached more than
ever to its fundamental values of quality, creativity and savoir-faire.”

Sales by geographical area at the end of December
(at constant exchange rates, unless otherwise indicated)

At the end of December 2024, all the geographical areas posted
growth. Hermeés continued the qualitative development of its exclusive
distribution network.

Asia excluding Japan (+7%) recorded a remarkable increase, thanks
to solid sales in all the countries in the area. Growth reached 9% in
the fourth quarter, despite the downturn in traffic in Greater China
since the end of the first quarter. In China, the store in Shenyang’s
MixC mall reopened in December after expansion work, following the
Shenzhen Luohu store in October and the Beijing SKP store in May. In
Singapore, the newly renovated and extended Takashimaya store also
reopened in October.

Japan (+23%) achieved a regular and sustained growth, driven by the
loyalty of local clients. A new store was opened in the Ginza district of
Tokyo in June, following the Azabudai Hills store which opened in
February.
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The Americas (+15%) confirmed excellent growth in 2024. In the
United States, the Atlanta store reopened in October after being
renovated and expanded, following the April inauguration of the store
in Princeton, New Jersey. An event showcasing the petit h creations
was staged in New York’s Madison store in October.

Europe excluding France (+19%) and France (+13%) both performed
well, supported by robust demand and the loyalty of local clients, as
well as dynamic tourist flows. In November, a new store was
inaugurated in Lille, after the June reopening of the renovated and
expanded store in Nantes. The newly renovated and extended store in
Naples reopened in December.

Sales by sector at the end of December
(at constant exchange rates, unless otherwise indicated)

At the end of December 2024, all métiers except Watches posted
solid growth, supported by the house’s value strategy.

Leather Goods and Saddlery (+18%) achieved a remarkable
performance, thanks to the increase in production capacities and
particularly strong demand. The collections were enhanced in
particular with the Arcon and Hermés Della Cavalleria Elan models.
The travel universe unfolded around an R.M.S. Cargo suitcase and
weekend bags. The increase in production capacities continued with
the September opening of the twenty-third leather goods workshop in
Riom (Puy-de-Déme). Three new workshops will open in the coming
three years: Llsle-d'Espagnac (Charente) in 2025, Loupes (Gironde)
in 2026 and Charleville-Méziéres (Ardennes) in 2027. Hermeés
continues to develop both employment and training in its nine
regional centres of expertise located across the national territory.

The Ready-to-wear and Accessories sector (+15%) continued its solid
momentum thanks to the success of the ready-to-wear and shoe
collections, blending the house’s abundant know-how with its
boundless creativity. The men’s and women’s spring-summer 2025
collections, unveiled at the Palais d’léna in June and at the Garde
Républicaine in September respectively, were very well received.



The Silk and Textiles sector (+4%) benefited from the diversity of
creations, materials and formats in both the women’s and men’s
collections.

Perfume and Beauty (+9%) achieved steady growth. The Perfume
collections were enhanced in September with the new women’s
perfume Barénia, named after a natural heritage leather of the
house. It is meeting with great success worldwide, alongside classics
such as Terre d’Hermés and new creations including Hermessence
Oud Alezan and H24 Herbes Vives. The Beauty division continued to
expand with the launch of the collection Trait Hermés eye and lip
liners.

The Watches business line (-4%), penalised by a more challenging
context and a high comparison basis, continues its development,
displaying singular creativity and remarkable watchmaking know-how.
The new complication model Arceau Duc Attelé, the launch of Hermés
Cut and the iconic Hermés HO8 and Kelly lines have met with great
success.

The Other Hermeés sector (+17%) which include Jewellery and the
Home universe, recorded strong growth. The eighth Haute Bijouterie
collection, Les formes de la couleur, was presented in Paris, Beijing
and Taipei.

Solid results

Recurring operating income amounted to €6.2 billion, up by 9% from
€5.7 billion in 2023. Despite the negative impact of currency
hedging, recurring operating profitability reached 40.5% compared to
42.1% in 2023, an exceptionally high level.

Consolidated net profit group share grew by 7% to €4.6 billion,
representing a net profitability of 30.3% compared to 32.1% last year.

The cash flow from operating activities amounted to €5.1 billion and
increased by 19%, thanks to a smaller increase in working capital
requirements. After operational investments (€1.1 billion) and
repayment of lease liabilities, the adjusted free cash flow reached
€3.8 billion compared to €3.2 billion last year.

HIGHLIGHTS 2024

After distribution of the ordinary and extraordinary dividend of
€2.6 billion, the restated net cash position amounted to €12.0 billion
at the end of December 2024 compared to €11.2 billion at the end of
2023.

A sustainable and responsible model

The Hermeés group continued to recruit, increasing its workforce by
around 2,300 people, including around 1,300 in France. At the end of
2024, the group passed the 25,000 employees milestone, including
15,556 in France. Over the past three years, Hermés has created
around 7,600 jobs, including 60% in France. In line with its ambitions
to promote diversity, Hermés reaffirms its commitment to the
inclusion of people with disabilities. As a result, the direct
employment rate has reached 7.12% in France, doubling in 5 years.

True to its commitment as a responsible employer and its willingness
to share the fruits of growth with all those who contribute to it daily,
Hermés will be giving out a bonus of €4,500 to all its employees
worldwide at the beginning of the year in respect of 2024. Hermés
also strengthens its commitments to education and the transmission
know-how, particularly with the deployment of the Ecole Hermés des
savoir-faire, which has extended its training programs to all 10
training schools in France. The company confirms its commitment to
local anchoring by promoting local know-how and employment.

In line with its commitments to fight climate change, the Hermes
group has continued its actions in accordance with its 2030 targets,
validated by the Science Based Target initiative (SBTi). Since 2018,
the reduction in emissions from scopes 1 and 2 has been 63.7% in
absolute terms, and 50.5% in intensity for scope 3.

The sustainable and responsible dimension of the house’s
craftsmanship model was rewarded in July with the Grand Prix in all
categories at the Transparency Awards, an 11-point increase in the
S&P ESG rating agency’s evaluation, and by the inclusion in the CDP’s
“A-list” for the third year in a row. These results reflect the house’s
commitments and values.

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL
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PRESENTATION OF THE GROUP AND ITS RESULTS
SIX GENERATIONS OF CRAFTSPEOPLE

1.1

The Hermés adventure began in 1837 when the harness-maker
Thierry Hermeés opened a workshop in rue Basse-du-Rempart in Paris.
Gradually, generation after generation, the House followed a dual
thread - on the one hand the painstaking work of the craftspeople in
his workshop, and on the other the active lifestyles of its customers.
Carried by an enduring spirit of freedom and creativity, Hermés
remains highly sensitive and attentive to the changing nature and
needs of society.

In 1880, Charles-Emile Hermés, the founder's son, moved the
workshops to 24, rue du Faubourg Saint-Honoré, and set up an
adjoining store. At this now-emblematic address, harnesses and
saddles were made to measure. The business was already standing
out for the excellence of its creations.

During the interwar period, lifestyles changed and the House broke
new ground under the management of Thierry’s grandson, Emile
Hermés. He decisively influenced the family firm’s destiny when, while
travelling in Canada, he discovered the opening and closing system of
an automobile hood. In 1922 he obtained exclusive rights to this
American “universal fastener” - known today as the zip - which was
used extensively in the House'’s luggage and other designs. Under the
impetus of Emile Hermés, the House opened up to other métiers,
while retaining a close connection with the equestrian world, drawing
on its mastery of raw materials and its artisanal culture to create its
first ready-to-wear collections. In 1937, the famous silk scarf was
born with the Jeu des omnibus et dames blanches design, the first in
a long series.

Robert Dumas - one of Emile Hermés' sons-in-law, who took the helm
of the House in 1951 - was a regular visitor to the workshops and
designed objects whose details (buckles, fasteners, saddle nails and
anchor chains) exuded an elegance that in no way diminished their
practicality. Hermés objects stand out for their noble materials, their
mastery of savoir-faire, and their bold creativity, stimulated by the
House'’s keen vision of the world. The Silk métier now invites artists to
create unique designs.

From 1978 onwards, Robert Dumas’ son Jean-Louis gradually
revolutionised the House, diversifying it and projecting it onto the
world map. Hermés embraced new métiers founded on unique
savoir-faire, with watchmaking from 1978, along with the integration
of new Houses into the Group - the bootmaker John Lobb in 1975,
Puiforcat silversmiths in 1993, and the Cristalleries Saint-Louis in
1995. Hermés has also created its own shoe collection, designed by
Pierre Hardy, since 1990.

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL

SIX GENERATIONS OF CRAFTSPEOPLE

In 1987, for the saddlemaker's 150th anniversary, Parisians were
treated to a memorable firework display that launched the first theme,
a tradition that has been perpetuated ever since to nourish all
creations with a shared source of inspiration each year.

Jean-Louis Dumas also supported the development of Hermeés
around the world with the opening of numerous stores, which all
ingeniously combined the identity of 24 Faubourg with local culture.
Among these stores, several Maisons Hermés were opened on
Madison Avenue, New York in 2000, in Ginza, Tokyo in 2001 and in
Dosan Park, Seoul in 2006.

From 2006, Patrick Thomas decentralised the strategic organisation
of the métiers and reorganised Hermeés’ presence across the world
into geographical regions. He also ensured the transition to the sixth
generation of the family.

In 2005, Pierre-Alexis Dumas, son of Jean-Louis Dumas, was
appointed Artistic Director. The House expanded its range of
savoir-faire, complementing its jewellery product offer with a first
haute joaillerie collection in 2010. Creativity, combining innovation
and imagination, became ever more abundant within the different
métiers. In 2008, Pierre-Alexis Dumas also created the Fondation
d’entreprise Hermeés, which supports artistic creation, supports
artisanal savoir-faire, and promotes the conservation of biodiversity.

Executive Chairman since 2013, Axel Dumas, nephew of Jean-Louis
Dumas, strengthened the dynamic growth of the Group with the
inauguration of the fifth Maison Hermeés in Shanghai in 2014. He is
accompanying the Group’s digital roll-out, which led to the redesign of
the hermes.com website in 2018. Axel Dumas has also taken Hermes
into the new technological era, in keeping with the expectations of
customers, who are becoming more and more connected. The Apple
Watch Hermés, initiated in 2015, bears witness to a bold and
innovative partnership with Apple. In addition, the Group is stepping
up the omnichannel dynamic within its organisation.

In 2018, Hermés International entered the CAC 40 index followed, in
2021, by the Euro Stoxx 50 index. This demonstrates the Group's
remarkable industrial trajectory and stock market performance of an
independent, family-run House of craftspeople, which distributes its
objects through a dynamic network of 293 stores around the world.
For over 150 years, Hermés has enriched its métiers without
deviating from its strict quality standards. In this regard, the House is
committed to continuing to develop its production in France through
its 60 integrated production and training sites.

Defying the trend for industrial standardisation and globalisation,
Hermés stands out for its unique business model.


https://www.hermes.com/
https://www.hermes.com/fr/fr/

1837

The workshop of craftsman saddler- and harness-maker Thierry
Hermeés opens in the Grands Boulevards district in Paris.

1867

Thierry Hermés receives an award at the Universal Exhibition in
Paris for the excellence of his work.

1880

Thierry Hermés’ son, Charles-Emile Hermés, moves the workshops
to 24, rue du Faubourg Saint-Honoré and opens a store selling
bespoke harnesses and saddles.

1900

Creation of the Haut a courroies bag.

1922

Emile Hermés, son of Charles-Emile Hermeés, brings the American
“universal fastener”, later known as the zip, to France, with
exclusive rights for its development.

1925

Creation of a golf jacket, the first ready-to-wear garment.

1927

Creation of the first piece of jewellery, the Filet de selle bracelet.

1937

Creation of the first silk scarf, Jeu des omnibus et dames blanches.

1938

Robert Dumas creates the Chaine d’ancre bracelet.

1945

The Duc attelé, groom a I'attente design by Alfred de Dreux from
the Emile Hermés collection, representing a horse-drawn carriage,
becomes the Maison Hermés emblem.

1949

Creation of the first tie.

1951

The creation of the Eau d’Hermés fragrance marks the founding of
a new métier.

PRESENTATION OF THE GROUP AND ITS RESULTS
SIX GENERATIONS OF CRAFTSPEOPLE

1956

The bag created by Robert Dumas in 1930 is named the Kelly in
tribute to Grace Kelly.

1967

Presentation of the first women’s ready-to-wear collection.

1973

Launch in Germany of the publication Die Welt von Hermes. Le
Monde d’Hermeés is created two years later in France.

1978

Jean-Louis Dumas, Robert Dumas’s son, takes the reins of the
House.

Creation of the La Montre Hermés watchmaking subsidiary in
Bienne, Switzerland.

1984

Jean-Louis Dumas creates the Birkin bag, named after the singer
and actress Jane Birkin.

Creation of the first dinner service, Les Pivoines.

1987

Hermés celebrates its 150th anniversary with a firework display on
the Pont-Neuf bridge in Paris. Ever since, an annual theme has
guided inspiration for all of the House’s métiers.

1992

Leather workshops established in Pantin.

1993

Flotation of Hermés International on the stock exchange.

2000

A Maison Hermés opens on Madison Avenue in New York.

2001
A Maison Hermés opens in Ginza, Tokyo.

Launch of the first e-commerce website in the United States.

2006

Patrick Thomas becomes Executive Chairman of Maison Hermés.

A Maison Hermés opens in Dosan Park, Seoul.

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL
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PRESENTATION OF THE GROUP AND ITS RESULTS
SIX GENERATIONS OF CRAFTSPEOPLE

2008

Creation of the Fondation d’entreprise Hermés under the impetus
of the House’s Artistic Director Pierre-Alexis Dumas, son of
Jean-Louis Dumas.

2010
Creation of petit h.

Creation of the first haute joaillerie collection, designed by Pierre
Hardy.

The first Saut Hermés at the Grand Palais takes place in Paris.

2013

Axel Dumas, nephew of Jean-Louis Dumas and sixth generation
family member, is appointed Executive Chairman.

2014

A Maison Hermés opens in Shanghai.

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL

2015

Apple and Hermés launch the Apple Watch Hermés.

2018
Hermeés International enters the CAC 40.

Launch of the new hermes.com website in Europe and China.

2020
Launch of the 16th métier: Beauty.

2021

Hermeés International enters the Euro Stoxx 50.

2022
Opening of the new Madison 706 store in New York.

First graduates from the Ecole Hermés des Savoir-Faire.


https://www.hermes.com/

1.2 GROUP GOVERNANCE

The Executive Management ensures the management of Hermeés
International. The role of Executive Chairman is to manage the Group
and act in its general interest, within the scope of the corporate
purpose and subject to those powers expressly granted by law or by
the Articles of Association to the Supervisory Board, to the Active
Partner and to Shareholders’ General Meetings.

The Executive Chairmen’s roles are distributed as follows: Axel Dumas
is in charge of strategy and operational management, and Emile
Hermeés SAS, through its Executive Management Board, is responsible
for vision and strategic priority areas.

The Executive Chairmen are supported in their management of the
Group by the Executive Committee. This consists of Executive
Vice-Presidents, each of whom has well-defined areas of

responsibility. The role of the Executive Committee is to oversee the
Group’s strategic and operational management. Its composition
reflects the Group’s main areas of expertise.

PRESENTATION OF THE GROUP AND ITS RESULTS
GROUP GOVERNANCE

The Operations Committee, which reports to the Executive
Management, is made up of certain members of the Executive
Committee and the Senior Executives of the main métiers and
geographical areas, as well as the sales and support functions of the
Group.

Its duties are:

to involve Senior Executives in the Group’s major issues and
strategic orientations;

to promote communication, sharing and reasonable exchanges
amongst its members in their area of responsibility;

to enable the Executive Committee to take certain decisions.

Detailed information on the administrative and management bodies is
provided in chapter 3 “Corporate governance”, § 3.2 and § 3.3.

Members of the Executive Committee, from left to right: Olivier Fournier, Florian Craen, Agnés de Villers, Axel Dumas,
Eric du Halgouét, Charlotte David, Pierre-Alexis Dumas, Wilfried Guerrand, Sharon MacBeath, Guillaume de Seynes

Eric de Seynes
Chairman of the Supervisory Board

The Supervisory Board exercises ongoing control over the Company’s management. For this purpose, it has
the same powers as the Statutory Auditors and receives the same documents as they do, at the same
time. Detailed information on the composition and work of the Supervisory Board is provided in chapter 3
“Corporate governance”, § 3.2 and § 3.4.

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL
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PRESENTATION OF THE GROUP AND ITS RESULTS
STRATEGY

1.3 STRATEGY

Hermés is an independent company backed by family shareholders.
Its strategy is based on three pillars: creation, craftsmanship and an
exclusive, balanced distribution network.

Since 1837, the Group has remained true to its values of freedom,
demanding craftsmanship savoir-faire, authenticity and responsible
growth. Its integrated craftsmanship business model places quality
and sustainability at the centre.

In 2024, the House maintained its vision, preserving the major
balances of the House, committed more than ever to respecting its
values.

Hermés creates and manufactures quality objects designed to last, to
be passed on from one generation to the next, and to be repaired.
This approach requires these issues to be taken into account at every
stage, from design to sales.

Hermés’ strategy is based on creative freedom. Each year, a theme
inspires creators and Artistic Directors. Driven by a history spanning
nearly 200 years, during which the House has continued to develop
with audacity and ingenuity, Hermés paid homage to the theme of the
Spirit of the Faubourg in 2024. This place, the result of a dream —
that of Emile Hermés — is the beating heart of the House. It is found
everywhere Hermeés is located and infuses the effervescence and
joyful spirit so dear to the House. High standards in design and
manufacturing encourage the creation of objects that aim to surprise
and amaze customers. This creativity, revolving around traditional
savoir-faire, is coupled with innovative processes to revisit timeless
models and create exceptional pieces, without departing from
Hermés' trademark humour and imaginative flair. The unbridled
creativity flourishes in all métiers, as reflected in the numerous scarf
designs printed every year. It is then expressed through over 50,000
references, developed around a unique identity and a style blending
exceptional quality, innovation, surprise, elegance and simplicity. In
2024, it was expressed in particular with the successful launches of
Barénia perfumes, a new feminine fragrance inspired by the House’s
leather heritage, or Hermessence Oud Alezan. The Hermés Beauty
métier completed the fifth chapter of Le Regard with the launch of
Trait d'Hermés. New creations have met with great success, in the
leather goods collections, alongside emblematic creations, such as
the Haut & Courroies en selle, Della Cavalleria Elan and Arcon, Men's
and Women's ready-to-wear or in jewellery, with the eighth Haute
Bijouterie collection, Shapes of colour. In silk, the dynamic of formats,
materials and creations continued to drive the collections.

Hermeés’ mission is to create unique and original objects, allowing the
time necessary for their careful creation, so that they gracefully
accompany the needs and dreams of its customers. Its goal is the
pursuit of excellence and uncompromising quality, in each of its
métiers and services.
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Hermés' foundations lie in its Craftsmanship division, the second
pillar of its strategy. Backed by a history shaped by six generations,
Hermés moves with the times, but always respecting tradition,
transmission and innovation.

The House works alongside those who master, preserve and transmit
craftsmanship savoir-faire through their knowledge of materials and their
exceptional techniques. Each new leather goods workshop is an
architectural project in its own right, enabling around 300 jobs to be
created and promoting a pleasant working environment on a human scale.

Hermés boosts its investments every year to expand its production
capacity and satisfy its 16 métiers.

The House ensures that it continually nurtures improvements in the
gestures and savoir-faire of its craftspeople. True to its commitments
in terms of education and transmission, and to support the growth of
its activities, Hermés opened the Ecole Hermés des Savoir-Faire in
2021, which has been rolled out in 10 training schools in the regions,
and delivers a CAP vocational qualification in leatherwork and a
vocational training certificate which has been extended to cutting and
stitching. In 2022, the House also launched the Ecole des Artisans
de la vente in Paris and is rolling out its training courses mainly for
sales teams in Hermés stores around the world.

To guarantee this craftsmanship model in the long term, the House’s
strategy is to accelerate the securing of its supplies of materials and
consolidate relations with its suppliers over time. Vertical integration,
through partnerships and acquisitions, ensures traceability in its
supply chains and supports the development strategy, with regards to
materials as well as techniques and savoir-faire.

In 2024, Hermes strengthened its capacity investments in all métiers
and, in particular, in the Fashion and Leather Goods métier with the
opening of a 23rd production site in Riom in the Puy-de-Déme region,
or with the extension of the Hermés Perfume and Beauty site in
Normandy. Solid vertical integration remains at the heart of the
strategy, with 55% of objects made in its in-house and exclusive
workshops, and 74% made in France, as in 2023.

Hermés' own distribution model is based on a network of stores, most
of which are operated directly, and innovative e-commerce sales sites,
making it possible to respond to rapid changes in demand and
maintain a privileged relationship with customers. It enabled Hermeés
to post excellent results in 2024 in a more uncertain economic and
geopolitical context, marked by a slowdown in demand for the luxury
goods sector as a whole.



The exclusive distribution network consists primarily of branches run
by the Group around the Hermés brand, which represent more than
92% of revenue. Each of the 293 stores across the world offers a
personalised selection of objects, to exceed the specific expectations
of customers and offer a distinct purchasing experience in each and
every store. Each store is unique and enables its customers to
explore and discover the most beautiful products, and extends the
House’s lustre worldwide.

The performance of e-commerce has strengthened, alongside the
physical network, with the successful launch of its proprietary
platform worldwide, the attraction and retention of new customers,
and the development of services. This strategy supports the House’s
customers and accelerates the digitisation of uses. This digital
flagship is designed like any Hermes store with its spirit of fantasy,
authenticity and diversity. The windows, products, services and
stories are gathered in a single virtual place.

Customers are placed at the core of the omnichannel network, so as
to best meet their expectations and offer them a unique experience.
Around the world, Hermés stores are veritable “homes for Hermés
objects”, each with its unique architecture, offering customers a
unique experience, complementary to its website hermes.com. The
House also hosts special occasions, revolving around events in the
world, and dynamic and animated set designs. Its unique and
responsible communication ensures that it stands out, while nurturing
the link with its customers, by giving prominence to multi-local
expression.

Maison Hermeés, present in 45 countries, has an omnichannel
network that is geographically balanced, with measured development
and a constant search for prime locations.

The entrepreneurial spirit has been at the heart of Maison Hermeés
since its creation. It is illustrated by its abundant creativity, a capacity
for constant innovation, new métiers, new production units and store
openings.

This strategy offers store managers freedom of purchase, to meet the
specific needs of their customers. Two podiums are organised every
year to present the fall-winter and spring-summer collections. These
bring together all store and country managers, managers of the
different métiers, as well as designers, to present all collections to
the sales teams, who are thus responsible for compiling their own
collections and making their store unique, with a special mix of
products. This freedom means that in each country the Group’s
customers are presented with a diversified and unique mix of
products resulting from this flurry of creativity, blending emblematic
products and the House’s new references, chosen to best meet local
expectations.

In order to continue this strategy, Hermes asserts its independence,
underpinned by a strong family-based shareholding structure,
committed to retaining most of its production in France and
preserving its culture.

This independence, and the House’s strict financial management,
allow it to self-finance operational investments, both in production
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capacities and the network, as well as cross-functional projects, and
to preserve its longterm strategy. Over three years, Hermeés
increased its operational investments by €2.4 billion, of which 67% in
France.

As a company that respects the nature that inspires it, Hermés
ensures the preservation of its resources and its impact on natural
environments and local ecosystems, with an artisanal production
model. The Group is stepping up its efforts in terms of social, societal
and environmental performance.

Hermés'’ highly integrated craftsmanship model promotes the creation
of skilled jobs in France and social inclusion. The Group has more
than doubled its workforce in 10 years and more than 60% of
recruitment takes place in France. The diversity of talents is a source
of wealth, creativity and innovation. In 2024, Hermés continued to
recruit and grow its workforce, which increased by close to 2,300
people, including nearly 1,300 in France. The House has exceeded
the threshold of 25,000 employees, who make Hermés shine around
the world. Over the last three years, the increase in the workforce
amounted to nearly 7,000 jobs, of which 60% in France. These
women and men who guarantee the quality of the objects, constitute
a heritage for the House. To affirm its commitment to education, the
House is developing its training schools for its major craftsmanship
métiers.

The profit-sharing and incentive agreements, as well as the granting
of free shares, enable all employees in France to share in the Group’s
success. Today, employee shareholding, taking into account the latest
allocations, concerns approximately 70% of employees. True to its
commitment as a responsible employer, and recognising the
commitment of everyone to the Group’s performance and success,
Hermés paid all Group employees an exceptional bonus of €4,500 in
2024, in addition to the salary increases in France and worldwide. In
2024, the House also continued its actions to strengthen inclusion
and diversity. Today, 7.12% of Hermés employees in France have a
disability, exceeding legal obligations.

Through its engagement with local authorities and communities where
its production sites are located, Hermés contributes to revitalising
regions, and provides working conditions that offer proximity and
stable employment. The Group is an economic player that is
committed to its ecosystem and its stakeholders.

Thanks to the Fondation d’entreprise Hermeés, the Company is
expanding its philanthropic actions through artistic creation,
education and transmission, solidarity and the preservation of
biodiversity.

Nature, a source of exceptional materials, is at the heart of Hermés'
craftsmanship model and its preservation plays a central role in
Hermés' commitments. Global warming, its impact on biodiversity and
the industrialisation of raw materials are areas of concern, which the
House addresses through its climate strategy, its concrete initiatives
in terms of responsible supply chains and its policies for the
preservation of natural resources.
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The Group’s environmental policy is based on commitments in terms
of the climate and the preservation of natural resources, including the
protection and regeneration of biodiversity, the reduction of water
withdrawal, and the management and reduction of discharges and
waste.

The House is stepping up its actions to reduce its footprint on
biodiversity, in particular by carrying out a complete inventory of its
impacts using the Global Biodiversity Score (GBS) method in
collaboration with WWF and CDC Biodiversité, as well as specific
studies on certain sectors. Committed to the Science Based Targets
for nature (SBTN) approach since 2023 and among the first
companies to have initiated it worldwide, Hermés successfully
completed the first two steps in 2024 to assess and prioritise its
impacts on nature.

The House, which is naturally a low emitter of greenhouse gases, is
continuing its efforts to combat climate change in accordance with
the climate trajectory of less than 1.5°C. Its objectives for 2030 were
validated by the Science Based Target initiative (SBTi) in 2021. The
Group is strengthening its actions by controlling its industrial, logistics
and commercial activities and gradually engaging its partners in the
value chain. In terms of energy, the Group’s energy sobriety policy is
supported by a de-fossilisation strategy, in particular through the use
of renewable energy.

Hermés places responsibility and sustainability in all its actions and
creations. Each métier applies the principles of eco-design to
optimise the use of materials so as to reduce waste, promote reuse
and recycling, and be part of a circular economy approach. Product
life cycle analyses structure this approach and prepare the Group for
the regulatory requirements of environmental labelling in France. In
addition, the particularly demanding responsible real estate
standards aim to reduce the greenhouse gas emissions of new
constructions and the energy consumption of buildings, thus
integrating sustainability over the entire life cycle of projects.
Moreover, the responsible IT approach covers all of the Group’s digital
products and services. It aims to use best practices to support the
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environmental transition of operations, limit the digital carbon
footprint and support the Finance function in the consolidation of
regulatory reporting.

Hermés is committed to support its suppliers in meeting
requirements in terms of traceability, certification, carbon trajectory,
reduction in water consumption and the use of plastics. Its supply
chain briefs and a responsible purchasing policy are published on the
House’s website, as well as its animal welfare policy. The House has
increased the transparency of its non-financial information, in
particular through the publication of its Climate transition plan and its
Forest policy.

In 2024, Hermés again saw an improvement in non-financial ratings,
reflecting the strength of its CSR commitments. Hermés was
rewarded by receiving the Humpact Employment Grand Prix for the
fourth time, an award that recognises social achievements, as well as
the Humpact Prize for people with disabilities, received for the first
time. Recognising the quality of its regulated information, Hermés
received the Transparency Awards Grand Prix. Hermeés is on the CDP
Alist (ranking of the best-performing companies worldwide on
environmental issues), rated A for Climate, A- for Water, and A for
Forests. The assessment of the S&P ESG rating agency increased by
11 points, and the ISS agency published an improved “B-Prime”
rating.

Hermés, a family business, has been able to adapt to changes while
favouring a long-term approach. The Group, on the strength of its
craftsmanship savoir-faire, its exclusive distribution network and its
creative heritage, is continuing its sustainable and responsible
development.
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1.4  SIMPLIFIED ORGANISATION CHART AND GROUP LOCATIONS

1.4.1 SUMMARY DESCRIPTION OF THE GROUP AS AT 31 DECEMBER 2024

SUBSIDIARIES RETAIL
* Germany * Denmark e Poland
* Argentina * United Arab Emirates * Portugal
* Australia e Spain e Principality
* Austria * USA of Monaco
* Belgium, * France e (Czech Republic
Netherlands * Greece e United Kingdom
* Brazil * Guam * Russia®
* Canada * India * Singapore
¢ China,  ltaly * Sweden
Hong Kong, * Japan * Switzerland
Taiwan, * Malaysia * Thailand
Macau * Mexico * Turkiye
HERMES * South Korea * Norway
BRAND )
METIERS WHOLESALE PRODUCTION AND DISTRIBUTION
£
i)
o T Leather goods and Women'’s ,
HE}EME S equestrianism ready-to-wear Men’s ready-to-wear Belts
Hats Gloves Shoes Women'’s silk
e o Furniture and
Men'’s silk Jewellery art of living Tableware
Perfume Beauty Watches @ Petit h
OTHER PRODUCTS WHOLESALE PRODUCTION AND DISTRIBUTION BESPOKE DESIGN
Internet of Things Tanneries and Manufacture Ateliers
(loT) Precious Leathers de Métaux Horizons
OTHER OTHER BRANDS RETAIL AND WHOLESALE PRODUCTION AND DISTRIBUTION
PRODUCTS Crystal Saint-Louis Bootmaker John Lobb Silversmith Puiforcat
N
JOHN LOBB §
AND BRANDS
Textiles and furnishing fabrics
1 I | .
METAPHORES | YE‘&%LL ! BUCOL ; leferin
1 1 1

) stores closed.

The main companies consolidated as at 31 December 2024 (distribution subsidiaries and divisional holding companies), are detailed in
chapter 5 “Consolidated financial statements”, § 5.6, Note 18.

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL 17



18

PRESENTATION OF THE GROUP AND ITS RESULTS
SIMPLIFIED ORGANISATION CHART AND GROUP LOCATIONS

The Hermés Group operates 75 fully owned production and training sites, including 60 in France.

Métiers Country/French region Number of sites French locality
Aix-les-Bains Les Abrets
R Belley Pierre-Bénite (including EHSF) *
France/Auvergne-Rhone-Alpes 8 Bons-en-Chablais Riom (including EHSF) *
Fitilieu (EHSF) * Sayat
. Allenjoie (including EHSF) * Seloncourt
France/Bourgogne-Franche-Comté 3 Héricourt
Bogny-sur-Meuse Val-de-Vence (EHSF) *
France/Grand-Est 3 Tournes-Cliron
Montereau (including EHSF) *  Paris Faubourg Saint-Honoré
France/TIe—de-France 4 Pantin Pyramide and CIA Paris Saint-Antoine
(including EHSF) *
France/Normandy 2 Louviers (including EHSF) * Val-de-Reuil
Ambarés (EHSF) * Nontron
France/Nouvelle-Aquitaine 6 Marthon (EHSF) * Saint-Junien
Montbron Saint-Vincent-de-Paul
France/Auvergne-Rhone-Alpes 2 Annonay Le-Puy-en-Velay
France/Centre-Val-de-Loire 1 Chabris
France/lle-de-France 1 Montereau
France/Nouvelle-Aquitaine 1 Bellac
France/Pays de la Loire 1 Vivoin
Australia 6
United States 2
Italy 1
Bourgoin-Jallieu - 4 sites Le Grand-Lemps
France/Auvergne-Rhone-Alpes 9 Bussiéres Pierre-Bénite - 2 sites
Irigny
France/Nouvelle-Aquitaine Nontron
France/Pays de la Loire Challes
B Bonnétage Serre-les-Sapins
France/Bourgogne-Franche-Comté 3 Chatillon-le-Duc
France/Hauts-de-France 1 Roye
France/lle-de-France Champigny-sur-Marne - 2 sites
Portugal
o Limoges Saint-Just-le-Martel
France/Nouvelle-Aquitaine 3 Nontron
France/Auvergne-Rhone-Alpes 1 Villeurbanne
France/lle-de-France 2 Chessy Magny-Le-Hongre
France/Occitanie 1 Toulouse
France/Normandy 1 Le Vaudreuil
Switzerland 2
Italy 1
France/Grand-Est 1 Saint-Louis-lés-Bitche
France/lle-de-France 1 Pantin-CIA
France/lle-de-France 1 Paris Mogador
United Kingdom 1

* EHSF: Ecole Hermés des Savoir-Faire.
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1.4.3 INTEGRATED PRODUCTION AND TRAINING SITES IN THE FRENCH REGIONS

Bogny-sur-Meuse @
Roye @ Tournes-Cliron @

@ VvaldeVence

Val-de-Reuil @  Le Vaudreuil

Y ) @ O ® Pantin Saint-Louis-1és-Bitche @
Louviers Paris & @ @ Chessy
Champigny sur Marne @ @ Magny-le-Hongre
©@® Vontereau
@ Vivoin [ )
@ Challes Hericourt @ @@ Allenjoie
@ Sseloncourt
® chabris Chatillon-le-Duc @ @ Bonnétage
Serre-les-Sapins @
@ Bons-en-Chablais
Villeurbanne
Bussiéres @ °® Belley
Limoges Riom BSussieres i les-Bai
. Bel.lac{ 7 1 00O Pierre Bénite @@ @ ‘ . Aix-les-Bains
Saint-Junien @ Irigny - @ /. ./Fltllleu
. PY sgim.Just.bMana Bourgoin-Jallieu © Les Abrets
MO; rtht)onn P [} ®Le Grand-Lemps
Saint-Vincent-de-Paul @ @@ ®- Nontron 9 Annonay
Ambarés ® Le-Puy-en-Velay
@ Toulouse
@® Leather Goods & Saddlery
@ EHSF @ Crystal Saint-Louis
@ Tanneries and Precious Leathers ©®  Silversmith Puiforcat
Perfume and Beauty Tableware
® Textiles ® Manufacture de Métaux
©  Jewellery @  Bootmaker John Lobb

2024 UNIVERSAL REGISTRATION DOCUMENT HERMES INTERNATIONAL

19



20

PRESENTATION OF THE GROUP AND ITS RESULTS
SIMPLIFIED ORGANISATION CHART AND GROUP LOCATIONS

Hermés objects are available worldwide through a network of 293 exclusive stores. Hermés watches, perfumes and tableware are also sold

through networks of specialised stores.

Europe

9 branches:
Baden-Baden
Berlin KaDeWe
Berlin Kudamm
Dusseldorf
Frankfurt
Hamburg
Kampen
Munich
Stuttgart

2 concessionaires

1 branch:
Vienna
1 concessionaire

2 branches:
Brussels
Knokke-le-Zoute

1 branch:
Copenhagen

4 branches:

Barcelona Paseo de Gracia
Madrid Canalejas

Madrid Ortega y Gasset
Marbella

14 branches:

Aix-en-Provence
Biarritz
Bordeaux
Cannes
Deauville

Lille

Lyon

Marseille
Nantes

Paris Faubourg Saint-Honoré
Paris George V
Paris Sévres
Saint-Tropez
Strasbourg

12 concessionaires
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6 branches:
London Bond Street
London Harrods
London Royal Exchange
London Selfridges
London Sloane Street
Manchester

2 concessionaires

1 branch:
Athens

1 branch:
Dublin

10 branches:
Bologna
Capri
Florence
Milan
Naples
Padua

Porto Cervo
Rome
Turin
Venice
2 concessionaires

1 concessionaire

1 concessionaire

1 branch:
Oslo

2 branches:
Amsterdam De Bijenkorf
Amsterdam P.C. Hooftstraat
1 concessionaire

1 branch:
Warsaw



1 branch:
Lisbon

1 branch:
Monte Carlo

1 branch:

Prague

Asia-Pacific

5 branches:
Brisbane

Gold Coast Pacific Fair
Melbourne Chadstone
Melbourne Collins Street

Sydney
1 concessionaire

30 branches:
Beijing China World
Beijing Peninsula
Beijing SKP
Changsha
Chengdu SKP
Chengdu Swire
Chongging
Dalian
Guangzhou
Hangzhou Hubin
Hangzhou Tower
Harbin
Kunming
Nanjing
Ningbo
Qingdao
Shanghai IFC
Shanghai Maison
Shanghai Plaza 66
Shanghai Qiantan
Shenyang
Shenzhen Bay Mixc
Shenzhen Mixc
Suzhou
Tianjin
Wuhan
Wuxi
Xi’An
Xiamen
Zhengzhou

4 concessionaires

1. Stores closed.

2 branches:
Moscow Stoleshnikov
Saint-Petersburg

1 branch:
Stockholm

11 branches:
Busan
Daegu Shinsegae
Seoul Dosan Park
Seoul Galleria
Seoul Hyundai Apkujung
Seoul Hyundai Coex
Seoul Lotte World Tower
Seoul Shilla
Seoul Shinsegae Gangnam
Seoul Shinsegae Main
Pangyo Hyundai

7 concessionaires

1 branch:
Guam

6 branches:
Hong Kong Elements
Hong Kong Harbour City
Hong Kong International Airport
Hong Kong Landmark Prince’s
Hong Kong Lee Gardens
Hong Kong Pacific Place

3 branches:
Mumbai
Mumbai JWC
New Delhi

2 concessionaires
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8 branches: 4 branches:
Basel Bodrum
Crans Istanbul Emaar
Geneva Istanbul Istinye Park
Gstaad Istanbul Nisantasi
Lausanne 1 concessionaire
Lugano
St Moritz
Zurich

1 concessionaire

27 branches: 1 concessionaire
Chiba Sogo

Fukuoka Hakata Hankyu
Fukuoka Iwataya

Kobe Daimaru

Kyoto Takashimaya

Nagoya JR Takashimaya
Nagoya Matsuzakaya
Nagoya Mitsukoshi

Osaka Hilton

Osaka Shinsaibashi Daimaru
Osaka Takashimaya

6 branches:
Singapore Changi Airport T1
Singapore Changi Airport T2
Singapore Changi Airport T3
Singapore Liat Tower
Singapore Marina Bay Sands
Singapore Takashimaya

Osaka Umeda Hankyu 6 branches:

Sapporo Daimaru Kaohsiung

Sendai Fujisaki Ta!chung
Tainan

Tokyo Azabudai Hills
Tokyo Ginza
Tokyo Ginza Mitsukoshi
Tokyo Ikebukuro Seibu
Tokyo Marunouchi
Tokyo Nihombashi Mitsukoshi
Tokyo Nihombashi Takashimaya
Tokyo Omotesando
Tokyo Shinjuku Isetan
Tokyo Shinjuku Takashimaya
Tokyo Tamagawa Takashimaya
Yokohama Sogo
Yokohama Takashimaya

4 concessionaires

Taipei Bellavita

Taipei Regent

Taipei Sogo Fuxing
2 concessionaires

4 branches:
Bangkok Central Embassy
Bangkok Icon Siam
Bangkok Siam Paragon
Phuket Floresta

1 concessionaire

2 concessionaires

4 branches:
Macao Four Seasons
Macao Galaxy
Macao One Central
Macao Wynn Palace

2 branches:
Kuala Lumpur Pavilion
Kuala Lumpur The Gardens
1 concessionaire
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Americas

1 branch:
Buenos Aires

3 branches:
Rio de Janeiro
Sao Paulo Cidade Jardim
Sao Paulo Iguatemi

4 branches:
Calgary
Montreal
Toronto
Vancouver

1 concessionaire

Near and Middle East

1 concessionaire

3 branches:

Abu Dhabi

Dubai Mall

Dubai Mall of Emirates
1 concessionaire

1 branch:
Saint-Barthélemy

1 concessionaire

36 branches:
American Dream
Aspen
Atlanta
Austin
Aventura
Beverly Hills
Boston
Chicago
Costa Mesa South Coast Plaza
Dallas
Denver

1 concessionaire

1 concessionaire

2 concessionaires
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Greenwich

Hawaii Ala Moana
Hawaii Waikiki

Houston

King of Prussia

Las Vegas Bellagio

Las Vegas Crystals

Las Vegas Wynn

Los Angeles Topanga
Miami

Naples

New York Madison 706
New York Meatpacking
New York Roosevelt Field
New York Wall Street
Orlando

Palo Alto

Palm Beach

Princeton

San Diego

San Francisco
Seattle
Short Hills
Troy
Washington

5 concessionaires

6 branches:
Cancun
Guadalajara
Mexico Artz
Mexico Masaryk
Mexico Moliere
Monterrey

1 concessionaire



In 2024, the Group acquired a new integrated work environment
management software. The surface areas set out below correspond
to the gross floor space, measured by the software using plans, for all
of the Group’s buildings in and around Paris.

In Paris, the Group now occupies office space of approximately
41,624 m2 mainly near its historical registered office of 24, rue du
Faubourg Saint-Honoré and 19-21, rue Boissy d’Anglas, which it
owns. Staff work in office premises in rue de la Ville-'Evéque, rue
d’Anjou and rue de Penthiévre in Paris 8th arrondissement, leased
from third parties under commercial leases. In order to meet the
expected growth in the Parisian workforce, in 2022 the Group leased
an additional building on rue d'Anjou in the 8th arrondissement of
Paris, with a surface area of 4,400 m2 which underwent major
refurbishment work and has been occupied by Digital teams since
June 2024. In 2023, the Group leased a building covering 5,000 m?
on rue d'Athénes in the 9th arrondissement of Paris, which was
refurbished and is now occupied by métier and commercial teams. In
addition, in 2023 the Group acquired a 9,900 m?2 building located on
rue dAnjou in Paris' 8th arrondissement, which is currently
undergoing major restructuring before it can be occupied.

In Pantin, Hermés occupies 106,408 m2 of manufacturing premises
and office space, most of which is owned by the Group, including the
Espace Jean-Louis Dumas, which opened in 2015, and the Cité des
Métiers, which won the Prix de I'Equerre d’Argent 2014. In 2022 and
2023, the Group took on a number of successive leases in a new
building on the banks of the Ourcq Canal, with three and a half floors
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for a total surface area of 8,700 m2, followed by another one and a
half floors for an additional surface area of around 4,330 m?, to
house the staff of IT services and the Home métiers. In 2024, the
Group delivered an extension of its leather goods workshops in Pantin
in a building with a surface area of 13,000 m2 that also houses the
leather cutting teams.

In Pré-Saint-Gervais, the Group leases an office building providing a
surface area of 7,058 m2 and in 2024, also acquired a 1,660 m2
building, which is currently being redeveloped.

In Bobigny, the Group owns its logistics site, with a total surface area
of 31,000 m2. In 2023, the Group opened a new 32,070 m?2 logistics
site in Vémars.

The Group is the owner of 64 of the 75 production sites that it
operates (§ 1.4.2).

Hermés products are sold worldwide through 293 exclusive stores
(8§1.4.4). A total of 230 stores are operated as branches, most of
which have commercial leases, intended primarily to ensure the
continuity of operations over time.

However, the Group also owns the buildings that house certain stores,
including those in Paris, Ginza in Tokyo, Dosan Park in Seoul, Beverly
Hills, Sydney and Geneva. In addition, the Group owns a commercial
building and offices in London.
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1.5 KEY FINANCIAL AND NON-FINANCIAL FIGURES

2%
4% 10%
4% ’
\ __
29%
12%
' 6% 44%
43% 4%
19%
In millions of euros 2023 2022 2021 2020
Revenue 15,170 13,427 11,602 8,982 6,389
Growth at current exchange rates vs. n-1 13% 16% 29% 41% (7)%
Growth at constant exchange rates vs. n-1 1 15% 21% 23% 42% (6)%
Recurring operating income 2 6,150 5,650 4,697 3,530 1,981
in % of revenue 40.5% 42.1% 40.5% 39.3% 31.0%
Operating income 6,150 5,650 4,697 3,530 2,073
in % of revenue 40.5% 42.1% 40.5% 39.3% 32.4%
Net income attributable to owners of the parent 4,603 4,311 3,367 2,445 1,385
in % of revenue 30.3% 32.1% 29.0% 27.2% 21.7%
Operating cash flows 5,378 5,123 4,111 3,060 1,993
Operating investments 1,067 859 518 532 448
Adjusted free cash flows 3 3,767 3,192 3,404 2,661 995
Equity attributable to owners of the parent 17,327 15,201 12,440 9,400 7,380
Net cash position * 11,642 10,625 9,223 6,695 4,717
Restated net cash position ° 12,039 11,164 9,742 7,070 4,904
Headcount (in number of people) 6 25,185 22,879 20,296 18,137 16,956

(1) Growth at constant exchange rates is calculated by applying, for each currency, the average exchange rates of the previous period to the revenue for the period.

(2) Recurring operating income is one of the main performance indicators monitored by Group Management. It corresponds to operating income excluding non-recurring
items having a significant impact that may affect understanding of the Group’s economic performance.

(3) Adjusted free cash flows are the sum of cash flows related to operating activities, less operating investments and the repayment of lease liabilities recognised in

accordance with IFRS 16 (aggregates in the consolidated statement of cash flows).

(4) Net cash position includes cash and cash equivalents presented under balance sheet assets, less bank overdrafts which appear under short-term borrowings and

financial liabilities on the liabilities side. Net cash position does not include lease liabilities recognised in accordance with IFRS 16.

(5) The restated net cash position corresponds to net cash plus cash investments that do not meet the IFRS criteria for cash equivalents due in particular to their original

maturity of more than three months, less borrowings and financial liabilities.

(6) Permanent + fixed-term employment contracts with no length of service condition in accordance with the CSRD definition of own workers. Proforma 2020 to 2023

presented according to this definition.
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CHANGE IN CONSOLIDATED REVENUE CHANGE IN THE NUMBER OF HERMES EXCLUSIVE STORES

In millions of euros

15,170 306 303 300 204 293

13,427
11,602

85 82 78 69 63
8,982
6,389
221 221 222 225 230

2020 2021 2022 2023 2024

2020 2021 2022 2023 2024 Concessionaires %1 Branches
CHANGE IN RECURRING OPERATING INCOME CHANGE IN NET INCOME ATTRIBUTABLE TO OWNERS OF THE PARENT
In millions of euros In millions of euros
6,150
5,650 4,603
4,311
4,697
3,367
3,530
2,445
1,981
1,385
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024
CHANGE IN OPERATING INVESTMENTS CHANGE IN ADJUSTED FREE CASH FLOWS
In millions of euros In millions of euros
3,767
3,404
3,192
1,067
2,661
859
532 518
448 095
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024
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154 KEY NON-FINANCIAL FIGURES 2024

({ 2\ +2,300 7.12% 48% 6%
jobs in 2024 direct employment rate of people women group
+1’300 in France with disabilities in France in top 100 turnover rate
__
1=
I 74% 55% 19 YEARS 55%
N objects are manufactured in its in-house average length of direct supplier of direct purchases
made in France and exclusive workshops relationships (top 50) come from France
SBTN
-63.7% scientific approach -65.4% 71%
emissions reduction in absolute for nature, finalisation in industrial water renewable
value since 2018 (market-based) of the first two steps intensity over 10 years energy

€351 million

#1 of which €235 million profitsharing 6 out of 7 tanneries 70%
Grand Prix and incentives in France and of the Group are Leather of suppliers are Leather
all categories €116 million in global premium Working Group certified Working Group certified
CHANGE IN GREENHOUSE GAS EMISSIONS CHANGE IN INDUSTRIAL WATER WITHDRAWALS
748
622
120
732 41
579 — -50.5%
in intensity
-65.4%
o in intensity
-63.7%
44 —as in absolute values s 16
2018 2024 2014 2024
[ Scopes 1 & 2 (market-based) Scope 3
Absolute values: in k tonnes of CO, eq (market-based). Value in intensity: in m* per €M of revenue.

Value in intensity: in tonnes CO, eq per €M gross margin (change in scope 3).

CHANGE IN GROUP WORKFORCE OF WHICH PRODUCTION WORKFORCE V)
+49% 25,185
22,879
20,296 10,707 11,557
16,956 18,137
62%
2020 2021 2022 2023 2024 2023 2024
B France Excl. France

(1) Permanent + fixed-term employment contracts in accordance with the CSRD definition of own workers. Proforma 2020 to 2023 presented according to this
definition.
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REVENUE AND ACTIVITY BY METIER

Change

at current at constant
In millions of euros 2023 Mix exchange rates exchange rates
Leather Goods & Saddlery 6,457 43% 5,547 41% 16% 18%
Ready-to-wear and Accessories 4,405 29% 3,879 29% 14% 15%
Silk and Textiles 950 6% 932 7% 2% 4%
Other Hermeés sectors 1,909 12% 1,653 12% 16% 17%
Perfume and Beauty 535 4% 492 4% 9% 9%
Watches 577 4% 611 5% (6)% (4%
Other products 337 2% 313 2% 8% 9%

Leather Goods & Saddlery, Hermes’ original métier, groups together
bags for men and women, travel articles, small leather goods and
accessories, saddles, bridles, and a full range of equestrian products
and clothing.

The Leather Goods & Saddlery métier represents 43% of consolidated
sales. In 2024, it generated revenue of €6,457 million.

Hermés leather goods and saddlery objects are the result of a very
special alchemy, based on a constant dialogue between designers
and craftspeople, and the use of the finest materials, selected with
the greatest care. The craftspeople use traditional savoir-faire,
passed down from generation to generation. This patient daily
dialogue with leather, crafted and fashioned by hand, gives these
unique objects a distinctive additional measure of personality.

Leather goods and saddlery objects are made in nine centres of
expertise that bring together production units, workshops and training
centres in Paris, Pantin and six regions of France, together with a
network of long-term French partners, selected with the greatest care
to ensure respect for Hermés' unigue craftsmanship savoir-faire.

To meet continued strong demand, Hermés is expanding its network
of manufacturing sites each year in order to strengthen its production
divisions. A new leather goods workshop was inaugurated in
September 2024 in Riom (Puy-de-Déme). Hermés also continued
preparing for the construction of three future production units, which
are scheduled to open in 2025 in Llsle-d'Espagnac (Charente), 2026
in Loupes (Gironde) and 2027 in Charleville-Méziéres (Ardennes).
Each new establishment is set up in close collaboration with local
stakeholders, administrative and economic development bodies. In
this way, Hermes reaffirms its commitment to regions with a strong
manufacturing savoir-faire and its will to provide high-quality jobs.
Proud to contribute to the expansion of sectors of excellence in
France, Hermés thus maintains long-term relationships with its
suppliers and partners, with loyalty and high expectations, to
maintain the unique qualities of a Hermés object: exceptional
materials, training in savoir-faire and dedicated workshops.

The House also places great importance on constantly perfecting the
skills and savoir-faire of its craftspeople through a range of training
and professional qualification programmes. These programmes are
delivered within the Ecole Hermés des Savoir-Faire and through
multiple partnerships with training structures in the regions
concerned. Since 2024, the Ecole Hermés des Savoir-Faire has been
present in each of the nine manufacturing divisions.

1.6.1.1  WOMEN’S BAGS

The equestrian world continues to inspire new designs in 2024. The
Hermés Della Cavalleria line, which turns the horse's bit into a clasp,
has a new day-to-day Elan format. The Arcon bag, whose rounded
contours evoke the curves of a saddle, is given a more compact
everyday format, the P'tit Arcon.

In Fashion accessories, the Collier de chien story introduces the
Médor line, which showcases the pyramid stud in a diabolo format,
the Mini Médor.

The emblematic models continue their metamorphosis: the Kelly bag
further extends its family with two new formats, the Kelly Move, a
small everyday bag, and the Kelly Jump, a small urban backpack. As
for the Constance, it has a very feminine elongated Elan format, for
both day and evening.

The quest for the exceptional continues to be expressed through the
implementation of numerous elements of savoir-faire that push the
limits of creation, in an Arts & Crafts spirit. Corner stitching, lacing
and leather braiding are featured on the Sabot bag, whose shape is
inspired by a horse’s hoof and whose Pluch version is adorned with
merino sheepskin. For the first time, wood marquetry is applied to
leather goods with the addition of a small wooden horse to the body
of the Kelly Mini and the Kelly Elan. A nod to parade saddles, a story
of studs is told on the Constance Mini and Kelly Mini bags, whose
bodies are set with hundreds of studs. Finally, the emblematic Bolide
is reinterpreted using thread embroidery that draws the Selle
Imaginaire pattern all over the bag, or by a set of printed, applied and
stitched patches on the body of the bag.
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1.6.1.2  MEN'S BAGS

The men's collections confirm their dynamism and bring in new styles
designed to meet contemporary needs. Alongside the indispensable
Haut & Courroies and Kelly, the emblematic Bolide bag is
reinterpreted in an urban format to be worn hands-free, the Bolide a
dos, while retaining its signature codes and savoir-faire. Also in tune
with the times, the Cab'H is the first full leather tote bag for men.
Vertical and functional, it is signed with equestrian-inspired details.

The Haut a Courroies bag unveils exceptional Arts & Crafts versions
using unprecedented constructions and savoir-faire: layering of
pockets of various sizes for the Haut & Courroies Multipockets, and
colour work in the tannery for the Coup de soleil version, on which
certain details appear to have left their mark after exposure to the sun.

1.6.1.3  TRAVEL

The R.M.S suitcase odyssey continues in 2024: it now extends its
presence to all stores worldwide. New colourful, joyful prints adorn the
collection, such as the Bel Oasis pattern, showing a horse quenching
its thirst in the middle of cacti in the desert, or the emblematic
Quadrige. The exceptional is also invited into the R.M.S universe with
the Cargo suitcase, a real globetrotter’'s delight with its multiple
pockets. Finally, two travel bags in 12- and 72-hour formats complete
the R.M.S collection to offer each trip its companion bag.

1.6.1.4  ACCESSORIES AND SMALL LEATHER GOODS

The collections of small leather goods are constantly expanding and
being renewed in order to provide the perfect response to changes in
uses in each market.

The range of everyday objects to be worn hands-free and boasting
bold silhouettes continues to expand with new contemporary styles,
such as the Hermésnap with its refined profile and a rich colour
palette for men, or the very feminine Sursoie To Go, which puts silk in
the spotlight with joyful designs and bright colours.

This year, the H Sellier men's line of essential formats welcomes a
new card holder with numerous features.

To celebrate the annual theme, the Reading & Writing universe
completes its stationery offering with a new illustrated notebook
Carnet de notes in the colours of the Faubourg, while the book “24
Faubourg Saint-Honoré” by Frédéric Laffont presents many tales and
anecdotes about this historic seat of the House.

Finally, fantasy continues to be expressed through various objects
such as the hands-free Hermés Nestor card holder, with a
mischievous dog drawn on the flap, or the Bolide Shark charm, an
actual functional and playful miniature version of the eponymous bag
designed in 2016.
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1.6.1.5  MATERIALS

Since its founding, Hermés has never ceased to explore and create
materials to enhance the aesthetics, functionality and sustainability
of its objects, while continuing to respond to the desires and uses of
the present time.

2024 was marked by the introduction of a luminous material,
Chamekilight goatskin. The delicate grain of this hide is enhanced by a
subtle transparent golden glow, achieved thanks to the perfect
application of a new generation of metallic pigments. In this way,
Chamkilight goatskin brings an unprecedented dimension to the Kelly
Mini and Constance Mini bags.

The range of colours has also been enhanced with new timeless and
seasonal shades. A tribute to the talent of Hermés as a colourist, they
play with light and combine with materials in an infinite field of
exploration: the vivacity of Orange Field on Mysore goatskin or the
felted depth of Gris Misty on Clémence bull calfskin, echo the delicacy
of the pastel tones of Rose Darling on Milo lambskin or the summer
freshness of Vert Peppermint on Swift calfskin.

Silk prints are in the spotlight this year on a series of objects that
reveal the richness of their designs and colours, and give them
another dimension in volume: the line of small summer Balusoie
bags, and in Small Leather Goods, the Avecsoie bottle-carrier, the
Sursoie To Go pouch and the Avecsoie pocket cases.

1.6.1.6  EQUESTRIANISM

Through the transmission of the excellence of its savoir-faire, the
search for exceptional materials, innovation for the well-being of the
horse and the daily support of the House’s partner riders - four of
whom belong to the top 10 worldwide - and their mounts, Hermeés
reaffirms its commitment to its first customer, the horse, up to the
highest sporting level.

In 2024, the Hermés saddle thus reached the world’s most
prestigious podiums and added new titles to its list of wins, notably
with Jessica von Bredow-Werndl and TSF Dalera BB in the Hermeés
Arpége saddle, Ben Maher and Dallas Vegas Batilly in the Hermés
Vivace saddle, and Steve Guerdat and Dynamix de Belhéme as well
as Simon Delestre and | Amelusina R 51 in the Hermés Cavale
saddle.

2024 also marks the expansion of the collection of objects dedicated
to horses, with the customisable ergonomic bridle Il, the felt and
leather Equi'libre shock absorbing pad which guarantees an optimal
fit between the rider and his or her mount, and the Derby saddle pad
with quilted lines reminiscent of the Rocabar pattern.

The rider has not been forgotten, with the arrival of the Fit zipped
sweatshirt, the yoga sweater and the Quadrille poncho, inspired by
the mosaics of the Faubourg Saint-Honoré, to protect against the cold
on horseback and on foot.

Finally, to pamper the rider’s second best friend, the collection of dog
accessories offers a dog sweater and an unprecedented array of
Médor collars and leashes in Swift calfskin, whose bright colours
reinterpret the Médor stud in a graphic version.



The Ready-to-wear and Accessories métier generated 2024 revenue
of €4,405 million, i.e. 29% of consolidated sales.

1.6.2.1  WOMEN'’S READY-TO-WEAR

The spring-summer 2024 collection by Nadége Vanhée, Artistic
Director of women’s ready-to-wear, offers monochromatic silhouettes
in neutral and timeless colours - blue-black, oakum grey, foam white
- illuminated by intense shades of red. A subtle dialogue between the
body and the garment, this collection revisits the suit with sensuality
and lightness. Knits are close to the body and play on modularity or
transparency to reveal the skin. The savoir-faire used on leather also
reinforces the idea of lightness and celebrates Hermes' heritage:
ladder stitching echoing the tattersall patterns, the knit mix taking up
the emblematic herringbone pattern, or perforations reproducing
elements of the summer Le Sacre de I'été design.

The fall-winter 2024 fashion show unveiled an energetic city-inspired
wardrobe. A play on zips and metallic stud details brighten up a
winter-hued wardrobe enhanced by a few intense red or soft beige
silhouettes. The sartorial vocabulary and archetypes of outdoor
clothing are revisited. A riding jacket with a generous shoulder, fitted
bomber jackets, bootcut trousers and close-fitting leggings to be worn
with biker boots: the clothes are protective and the movement is fluid.

1.6.2.2  MEN’S READY-TO-WEAR

Hermés men's ready-to-wear reconciles form and function, comfort
and elegance, by paying particular attention to the construction of the
clothes, the line of a shoulder, the assembly of a sleeve.

The spring-summer collection is soft as a summer breeze, guided by a
tender force. Garments unfold like architecture based on the lightness
of materials and the audacity of certain layering techniques.

The fall-winter collection plays on irreverence, with clothes enjoying
multiple lives, reversible, layerable, transformable, forming precise
asymmetric shapes and carefully constructed drifts.

In this way, Véronique Nichanian, Artistic Director of the men’s
universe, pursues the expression of her unique vision, combining
creativity and functionality.

1.6.2.3  FASHION ACCESSORIES

The women's collections combine materials and savoir-faire that are
emblematic of the House. They showcase the equestrian spirit
through a refined line combining metal and leather coverings, marry
together horn and metal in a sophisticated set of chainlinks, and offer
clever new clasps to coloured braided leather straps.

The men's collections incorporate new materials such as ceramics,
which bring colour and fantasy. For the first time, the articulated
enamel bracelets are adorned with designs, interpreted in variations
of colours that echo the men's ready-to-wear collections.
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Belts for women play the colour and fantasy card, with a buckle that
echoes the House’s famous ribbon using a trompe l'oeil style, or a
fully enamelled H buckle decorated with a bandana pattern. The
Pocket version of the Kelly belt uses merino sheepskin or Chamkilight
goatskin, to surprising effect.

For men, the pioneering Etriviére is doubling up to become the
Etriviére Duo and adorn the spring-summer ready-to-wear collections.
A new belt punctuated with individually polished notches has arrived,
proposed in a Barénia Faubourg version popular with connoisseurs.

Hats continue to play on the subtlety of the precious and playful
details that are dotted around the collections, such as this
trompe-l'oeil lambskin suede that looks like denim and reveals its
softness only when touched.

In summer, the House’s designs are the main focus, in particular
Sangles en Zigzag Bandana and Etriers. Winter gives pride of place to
felt, in colours whose names evoke the beauty of the fall: mist, olive,
chestnut or ruddy.

The headwear collections welcome new styles, with a leather sheath
that elegantly holds the hair gathered in a ponytail.

Gloves are reinvented every winter: this year, it's a pair of padded
technical silk mittens with a Brides de Gala Love print that attracts
attention with their bright colours and mischievous little hearts.

The new Hermés Series 10 Apple Watch combines a thinner and
wider titanium case with a collection of straps and dials inspired by
the House's rich heritage. Leather, rubber, woven webbing, mesh or
metal make up a wider range of materials, for new types of wear and
uses. The watch is equipped with the Hapi double-wrap strap with the
eponymous buckle, and the first Grand H metal strap in satin
stainless steel.

Also new, the Hermés Ultra 2 Apple Watch is dedicated to the marine
world. Combining technicality and elegance in a resolutely sporty
style, it is adorned with the En Mer mesh strap and the exclusive
Hermes Maritime dial. The time is displayed for the first time in large
graphic numerals, inspired by the timeless aesthetic of the Cape Cod
watch.

Eager to accompany the technology of everyday life with elegance, the
métier adds to its range of clever objects dedicated to AirPods and
iPhones. The Swift gold calfskin case that protects Airpods has a new
carabiner, to keep them always within reach.

As for the range of Magsafe-certified magnetic card holders that
embellish the backs of iPhones, it is expanding with a new collection
of six animals in saddle-stitched, perforated and coloured leather, as
well as three versions in illustrated embroidered felt, inspired by the
This Is A Love Story silk scarf.
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In 2024, Pierre Hardy, Creative Director of men’s and women’s shoes,
draws on the House’s creative essence and all the references that
characterise it at 24, Faubourg Saint-Honoré.

Thus, the spring-summer collections express the wealth of savoir-faire
and the fashion statement of the métier in an unprecedented way by
drawing inspiration from the signature details of the historic store. The
windows are reproduced in laser engraving on an exceptional platform
heel, 24 FBG patches adorn a line of summer sneakers, the floor
mosaic is represented on retro sandals and the H lift motif is printed
on the toile H of the Jumping boots. The collection is also synonymous
with lightness and comfort, through interplay of materials and
hybridisation: outdoor cotton canvas boots, fashionable ultra-thin
slip-on sneakers, formal boat-inspired uppers on an XXL sole. The
Chaine d’ancre, reinterpreted over the seasons, is sophisticated on a
jewelled heel, and graphic on a new mixed sport model.

The story continues in the fall-winter season with audacity, fantasy
and modernity. The women’s models meet the desire for assertive
silhouettes: platforms and rhinestone buckles, plays on transparency,
velvet fabric or leopard print. They offer versatile styles, with ballet
flats and Mary Janes in various materials and colours, or
biker-inspired boots, an expression of traditional bootmaking
savoir-faire. A cowboy boot adorned with the Piqué Sellier pattern
embroidered in six different threads echoes the theme of the year.
The men's models highlight hand sewing, leatherwork and a
multi-faceted outdoor spirit, both urban and trekking. Moccasins are
part of a casual trend with elegance by offering maxi volumes and
singular details such as tone-on-tone buckles or braiding. Sneakers
reveal unexpected contrasts and bright colours for the middle of
winter, especially on a neo-vintage model that is establishing itself as
the new must-have.

The Silk and Textiles métier generated revenue of €950 million
in 2024 and represents 6% of the Group’s consolidated sales.

1.6.3.1  WOMEN'S SILK

The women's silk collections sign every look with a few notes of
colour, elegance and singularity. From the timeless carré 90 to
majestic 140 formats, as well as precious, sophisticated ones, the
collections offer an abundance of academic knowledge and liberated
creativity.

This year, the Faubourg is represented and magnified on the carrés
90. It transforms into a flagship with the Hermeés Flagship design, or
forms the backdrop for a magical scene with Les Folies du Faubourg.
Heritage continues to captivate and inspire the creation of carrés.
Harnais de coeur reinterprets with a touch of romance an engraving
from the Emile Hermés collection, and Stately Wheels and its
academic composition are reminiscent of the House's great classical
designs. Timeless and contemporary, these carrés interact naturally
with reissued designs, with a modern version of Les Voitures
nouvelles in a carré 70, and the “carrés de toujours” reworked, as in
the emblematic Brides de gala.
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The 140 shawl affirms its uniqueness. Majestic in size, radiant in its
colours and comforting in its softness, it allows the material to
express itself on clean backgrounds, in soft colourways. A discreet
elegance that is also displayed in a bandana treatment with the
Tatouages Marins Bandana pattern.

The cashmere and silk triangle carves out a special place thanks to
an intuitive way of being worn and impactful and creative
compositions.

The very finest of the collections, the precious carrés showcase
exceptional savoir-faire, hand embroidery, leather inserts and lines
traced with pearls, which bring them a new sophistication. These
pieces, designed in the spirit of a special night out and even more
attractive when worn, have been showcased in Tokyo, Paris and
Shanghai by the Precious Silk travelling event.

In filigree, the creative themes bring new fantasies and highlight
selected aspects of the House's identity. Thus, Savoir-faire de
toujours pays tribute to the heritage and redesigns classic elements
of the House in saddle stitch. The Sortir du cadre theme proposes
graphic pieces designed as a tribute to obstacle poles. Even
Pique-nique evokes a very spring-like lightness through floral designs
on a bandana or cane background.

The object and its shape are more than ever a space for exploration:
sets of buckles, leather eyelets or bib slits transform scarves and
encourage new ways to wear them, in a playful and creative spirit.

1.6.3.2 MEN'S SILK

The men's silk collections add a modern allure to accompany men at
every moment.

Timeless classics, ties remain the benchmark of elegance in the male
wardrobe. The choice of designs, materials and colours is designed to
build a creative selection to accompany every moment in life - formal,
evening and occasion. Full of spirit, the printed Sur les toits d’Hermés
and Ferronnerie du Faubourg ties give a nod to the Faubourg, as do
seasonal events such as the Piqué sellier woven tie.

The scarves affirm their unique identity in a casual and contemporary
way, and in a variety of formats, materials and weights to suit all
seasons. The collections offer a strong graphic identity often carried
by the equestrian world, such as the Camails muffler, and by discreet
savoir-faire, in jacquard weaving or embroidery. More exceptional
techniques are used for daring creations such as the Echec au roi
clamp dye and Silky Panama mufflers.

The carrés and other printed formats offer a wealth of designs and
ways to be worn. The cashmere and silk carré 100 greets new
designs such as Faubourg of Dreams, and adds a modern touch to
certain classics, including Neo Brandebourgs. The carré 65 confirms
its success thanks to its contemporary format and its many
variations: fringed, cotton and silk, bandana. For its part, the fringed
carré 80 becomes a staple of the collections and this year
reinterprets the Poste et cavalerie design.

Finally, the allure of men's ready-to-wear is expressed in the
collections with the Infini collars unveiled at the fall-winter 2024
fashion show.



Other Hermés sectors include Jewellery and Hermés Art of Living and
Tableware. In 2024, they generated revenue of €1,909 million,
contributing 12% of Group revenue.

1.6.4.1  JEWELLERY

2024 has been an important year for Hermes jewellery. The year was
marked by the launch of bold new collections, presented in stores and
at specific events.

One of the highlights was the international launch at the Musée des
arts décoratifs in June of the new haute bijouterie collection designed
by Pierre Hardy, Les Formes de la Couleur, which explores all facets of
colour in sensitive and powerful jewellery with bold forms. The
collection then set off on its tour with exclusive presentations in
mainland China and Taiwan.

Hermés jewellery also put the spotlight on the story of the Chaine
d’ancre with the launch and promotion of several new jewellery lines.
The original line is adorned with exceptional centrepiece stones,
placed at the heart of its chain. Diamonds, rose-orange sapphires
and green or pink tourmalines, meticulously chosen for their
sensitivity and intensity, adorn the gold or diamond- or
sapphire-encrusted chokers, creating delicate and contemporary
jewels. The Chaine d’ancre Calypso brings a new dimension to
Hermés’ chain-making savoir-faire, with a dazzling play of volumes
and textures. In these new forms, the Chaine d’ancre chain is
multiplied with daring and inventiveness to create a fluid and precious
material. The chain, rigid or flexible depending on the way it is
constructed, connects and brings together opposites, is attached and
breaks free. Lastly, the virtuosity of silver jewellery is illustrated with
Chaine d’ancre Multichaines, an heir to Hermés’ savoir-faire. Large
and small marine chains, the jaseron chain, round and flat curb
chains, blend harmoniously to form jewellery with an assertive
personality.

1.6.4.2  HERMES ART OF LIVING AND TABLEWARE

After three years of strong growth, the Art of Living (textiles, objects
and furniture) and Tableware activities consolidated their pillars in
2024.

The year began with the Paris launch in January of the new Tressages
Equestres porcelain tableware, which was well-received by the press.
Following this, the presentation created for the Milan Design Week in
April was an opportunity to underline the permanence of the values
that guide the construction of the collections, by establishing a series
of connections between historical pieces from the Conservatoire des
Créations Hermés and contemporary creations. Hermés Art of Living
and Tableware were thus able to reaffirm their fundamentals: the use
of noble and natural raw materials, a refusal to accept anything other
than excellence in the quality of their creation, and inspiration from
the equestrian world.

In addition to this major event, several gatherings brought together
customers, press and influencers to introduce them to the dynamism
and creative richness of the Home collections. These events included

PRESENTATION OF THE GROUP AND ITS RESULTS
REVENUE AND ACTIVITY BY METIER

Hermés Parade in Los Angeles, as well as numerous in-store events in
China, Dubai and Canada.

Perfume and Beauty generated revenue of €535 million in 2024,
i.e. 4% of consolidated sales.

1.6.5.1 PERFUME

In 2024, activity was marked by the creation of Hermessence Oud
Alezan, the arrival in the H24 line of H24 Herbes vives, and the
long-awaited launch of the new women’s perfume, Barénia. It was
also punctuated by meaningful events, alongside Terre d’Hermes, still
a reference in the field.

The year began with Hermessence Oud Alezan. A captivating creation,
rooted in the emotion of a forgotten memory of Christine Nagel, Director
of Creation and Olfactory Heritage: the memory of a horse with a
chestnut coat whose neck she smelled. A feeling revived by another
encounter, this time with an oud of extraordinary quality. The perfumer
decided to combine the warm and sensual notes of oud with rose
petals, exciting an edgy sentiment.

Spring offered a new expression for the H24 fragrance for men, H24
Herbes vives. Following her plant-based dream in the footsteps of a
modern man on the move, Christine Nagel was inspired by the
cheerful scent of urban nature after the rain. Shaped like a casual
piece of the male wardrobe, H24 Herbes vives delivers an
unprecedented smooth aromatic score, textured by chords of
aromatic herbs mixed with pear granita and Physcool®.

During the Saut Hermés 2024, a perfume accompanied the
competition for the first time: the limited edition Paddock. A
deliciously evocative waft conjuring up the atmosphere of a horsebox,
where leather and hay sit alongside the scent of carrots and sawdust.

Summer recognised the freshness of the new Le Bain Hermés line,
composed of the emblematic Colognes and Parfums-Jardins. A
rainbow-rich ritual offered in eight different scents, and as many
objects that are both timeless and eco-responsible, since they can be
refilled. Objects in noble glass, bathed in light, and which extend the
Hermés art of living into the bathroom.

The new Barénia perfume for women appeared at the end of the Paris
2024 Olympic Games, making an immediate impact and winning
hearts. To create this first Hermés chypre perfume, Christine Nagel
revisited each of the master elements of this major olfactory family in
perfumery, as yet unexplored by the House, and infused them with a
character unique to Hermés. Barénia is the expression of a
free-spirited, instinctive, elegant woman. Its sensual name refers to
natural leather, the House’s heritage, which forms and develops a
patina on contact with the skin. Its bottle evokes the limpid curves
and precious metal of the emblematic Collier de chien bracelet
created in the 1930s. The ambitious launch plan, unprecedented for
the House, was rolled out in all countries, with significant events in
the United States, Europe and China. The success of Barénia has
clearly established itself in all markets, as the announcement of a
new great classic.
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1.6.5.2  BEAUTY

Having now delivered its five founding chapters - Rouge Hermes,
Rose Hermes, Les Mains Hermés, Hermes Plein Air and Le Regard
Hermés - the Beauty métier has boosted its growth with two
limited-editions and the launch of Trait d'Hermés pencils, while
continuing to enliven its collections.

Fashion accessories in their own right, partnering the rhythm of the
fashion shows, the limited editions have continued to add their own
colours, under the leadership of Pierre Hardy, Designer of Beauty
Objects, and Gregoris Pyrpylis, Creative Director. Previously consisting
of lipsticks, they were extended to nail polish in spring 2024. Radical,
radiant colours electrified objects in a play of energy-saturated rays of
light. Explosive neon hues and tonic sophistication set the tone for
the coming summer. In September, the limited fall-winter edition
offered objects with a matte sheen, inspired by the deep aura of blue
and the sensuality of leather. Polishes and lipsticks have for the first
time been joined by an eye shadow palette, forming a collection
where hot meets cold, tactile meets visual, building bridges between
the softness of summer and the first chills of winter.

In the fall, the Trait d'Hermés collection was added to both the Rouge
Hermés and Le Regard Hermés chapters, highlighting the eyes and the
lips. Pencils in 24 colourways for eyes and 16 for lips form a dizzying
colour chart, a tribute to Hermes’ savoir-faire as a colourist. Decorated
with bands inspired by show jumps and made of wood from sustainably
managed forests, these pencils were presented at local events, in the
presence of Gregoris Pyrpylis. A refillable eyeliner in the unique Encre
Noire colour completed the collection, as well as LEstompeur brush, a
new addition to the Les Pinceaux Hermés collection.

The end of the year was accompanied by new Fétes en Hermes gift
boxes with the signature orange and the Ex-Libris that adorns the
mosaic of the Faubourg store. Gift boxes for perfumes and beauty
objects, they were adorned with metal studs depicting a duke, groom
and caduceus in a nod to Barénia.

Two exceptional objects also enlivened the end-of-year celebrations,
reviving tradition in a spirit of fantasy. The limited edition ['Orange en
fétes, a delicate paper fan evoking quarters of fruit, held together by a
ribbon, cradled a Hermeés lip balm at its heart. And the 24 Faubourg
powder compact, with its sparkling pearly reflections, paid tribute to
Hermés' annual theme.
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With consolidated revenue of €577 million in 2024, the Watches
division represents 4% of Group sales.

Established in Bienne in 1978, Hermés joined the ranks of
recognised haute horlogerie brands in less than half a century.
Hermés now produces almost all of its watches, movements and
components in-house. Its resolutely Parisian creativity affirms its
unique style, which is invigorated by the other métiers in the House.
Its savoir-faire has thus given Hermés a singular voice in the watch
industry over the years.

In April, Hermés exhibited its new products at the Watches and
Wonders trade show in Geneva. The métier teams welcomed media,
influencers and customers there from all over the world. Once again,
Hermés powerfully expressed the originality of its vision within the
restricted circle of haute horlogerie players, by affirming its territory of
expression: a unique relationship with time, full of fantasy and
emotion, a time with which we play without wanting to control it. This
message was supported by the Le Temps, un objet Hermés press,
billboard and digital advertising campaign.

At the Geneva trade show, the sporty new Hermés Cut line was
unveiled, presented in steel and two-tone versions (steel and rose
gold), with a unisex case measuring 36 mm in diameter. Its original
shape, reminiscent of a “circle in a round”, is the result of a creative
approach to the search for a new simple shape. The perfect circle of
the bezel sits in the satin-brushed case whose four shaped sides
reveal four polished side fuseaux. A unique and elegant silhouette,
whose personality is reinforced by the crown, moved to 1:30 to
preserve the purity of the fuseaux. Easy to use on a daily basis,
waterproof up to 100 meters, the Hermés Cut offers a wide variety of
styles. It can be worn with a steel or two-tone steel and rose gold
bracelet, as well as a range of eight rubber straps, easily
interchangeable thanks to a patented system. The line was presented
in a scenography called “Simple shapes”, where the watches were
placed, like surprises, at the heart of colourful sculptures.

Hermes Cut was named one of the finalists for the Grand Prix de
I'Horlogerie de Genéve at the end of the year, in the category
“Women’s watch 2024".

2024 also confirmed the success of the Hermés HOS8 line, which has
been very well received since its launch in 2021. Its unique,
resolutely contemporary and immediately recognisable design
combines technological materials, surface effects and atypical
shapes. The line's new models, in particular four Hermés HO8 Colors
watches in bright and joyful colours, have seduced with their
innovative cases combining fibreglass, aluminium and slate.



In addition, the Arceau line's Le temps voyageur complication, which
won two awards in Geneva in 2022, confirmed its appeal. The
ambition of Le Temps voyageur is to renew a classic watchmaking
complication, the GMT (or second time zone), and take it to a new
dimension, in an aesthetic inspired by universal time.

A new complication has come to bolster the interest aroused by the
Arceau line: Arceau Duc Attelé, which attests to Hermés’ savoir-faire
in large complications. This limited and numbered composition
combines a minute repeater whose patented tuning fork timbre
provides a unique sound, a central triaxial tourbillon and a high
frequency (5 Hz) that give it extreme precision. Its aesthetic was
inspired by the history of Hermés with its gears reminiscent of the
wheels of the Duc attelé, the House’s carriage emblem, and its two
horse head-shaped hammers. It attracted the attention of collectors
during and after the trade show.

The lines for women have also been expanded, alongside the
indispensable Cape Cod, Nantucket and Heure H lines, with
confirmation of the success of the new Kelly launched in 2023.

Lastly, the collection of exceptional pieces developed by Hermes once
again aroused keen interest, through watches highlighting unique
craftsmanship métiers or watchmaking and jewellery savoir-faire.

In 2024, Other products generated
contributing 2% of Group revenue.

revenue of €337 million,

1.6.7.1  CRYSTAL SAINT-LOUIS

In 2024, the savoir-faire of Cristalleries Saint-Louis was showcased in
multiple ways. First of all, with a strong creative act, the new
Chamade collection, resolutely ornamental with three extraordinary
and exceptional pieces named Tenor, Alto and Soprano. Inspired by
19th-century vases from the Saint-Louis heritage, colourful, intricately
cut and decorated, these ceremonial pieces are an ode to artistic
craftsmanship and creative freedom. They showcase the most
emblematic crystal savoir-faire, such as the doubled crystal technique
and the intricacy of the cutting.

Lights also launched a new contemporary collection, Torsade, which
diverts and reinvents the classic branches of a chandelier to make
them a light source. Saint-Louis has developed a new technique and
clean technology to light interior chandelier branches. Untied using
the hot-glass twist technique, they adopt two forms: one a loop, the
other a U-shape. Alone or intertwined, as a wall lamp, a table lamp or
a ceiling light, these shapes can be combined to create up to 18
variations.

These two collections were presented in Milan in April, during Design
Week.

In Paris, glassmaking gestures were exhibited on the railings of the
Jardin du Luxembourg, thanks to a collaboration between the
Fédération du cristal et du verre and the French Senate. Between
September 2024 and January 2025, the Cristallerie was represented
among 80 exceptional photographs forming an introduction to the
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beauty and technicality of the gestures. A great way to celebrate the
inclusion in December 2023 of glassmaking techniques on the
Unesco Representative List of the Intangible Cultural Heritage of
Humanity.

Lastly, Saint-Louis revealed its first address in Japan, in Azabudai
Hills, in the heart of Tokyo. The capital of Japan is home to the 6th
Saint-Louis store in Asia, since the opening of the first in Hong Kong in
2015. This new location showcases a large catalogue of classic and
contemporary lighting, from the largest to the mini portable lamp in
the Folia collection. Paperweights, savoir-faire that only the
Cristalleries continue to perpetuate, are also presented in response
to their popularity among Japanese customers.

1.6.7.2  SILVERSMITH PUIFORCAT

In 2024, Puiforcat continued to implement structuring projects that
support its development ambitions.

In particular, the brand continued to enrich its contemporary universe.
Its renewal began in 2023 with the Dinner Service collection
developed with the Judd Foundation. Two new solid silver collections
were created in collaboration with artists: Séléné, a series of bowls
and vases designed by a ceramist, and Pilotis, a set of candlesticks
and candelabra with a refined silhouette. These pieces were
presented in Paris and Shanghai.

The workshop, set up in the Paris region, also continued its
development thanks to the recruitment of new craftspeople and a
strong training policy to enable historical pieces and new collections
to be produced. To support this change, an extension of the building
has doubled the available surface area.

Several events in China, the United States and Hong Kong helped to
increase the brand’s visibility around the world.

1.6.7.3 BOOTMAKER JOHN LOBB

In 2024, John Lobb continued its dynamic commercial growth. After
the renovation and expansion of the Tokyo Marunouchi store,
inaugurated in March, the House increased its presence in Japan with
the opening in April of its first store in the city of Kyoto, in the heart of
the historic district of Shinmonzen, renowned for its rich stores of art
tapestries, antiques and craftsmanship. The 8th point of sale in the
archipelago, two decades after the arrival of the brand, this new store
highlights the lasting link that John Lobb has created with Japan and
illustrates the loyalty of its local customers.

For its part, the latest New York store, located at 700 Madison
Avenue, celebrated its 1st anniversary in December, concluding a
year of strong commercial dynamism that demonstrated the interest
of customers in bespoke items, emblematic models, maintenance

and repair services as well as for the range of new products.
1.6.7.4 TEXTILES

Holding Textile Hermeés regroups and coordinates under a single
structure all savoir-faire relating to textile production: from creation to
sewing, through weaving, engraving, printing, dyeing and finishing.
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In 2024, Holding Textile Hermes confirmed its growth momentum by
relying on solid fundamentals such as rigorous control of the quality of
its products and exceptional craftsmanship savoir-faire.

In June, Holding Textile Hermés launched a new Lyon-style printing
line, the result of the joint development of best practices, métier
expertise and innovative technologies.

In addition, the sector is continuing to develop its clothing
manufacturing capacities in France with the help of long-standing
partners.

1.6.7.5  TANNERIES AND PRECIOUS LEATHERS

The Tanneries division handles the purchase, tanning, finishing and
sale of leathers destined for the Hermés Group métiers and other
high-quality brands and creations, mainly in the fashion, leather
goods and watches industries.

Its field of action covers all hides, from large cow hides intended for
equestrianism to calfskin, goatskin or exotic leathers, as well as
integrated crocodile farming operations.

The division's objective is to solidify its position of excellence in the
precious leather market by securing its supplies, optimising materials,
operational management of its production sites and developing its
savoir-faire, as well as respecting the environment and animal
welfare. Its purpose is to create exceptional sustainable materials. It
constantly works and invests in this direction, focusing on its
savoir-faire, innovation, creativity and the exemplary nature of its
supply chains.

In 2024, internal demand remained strong for all leathers. To support
the Hermés Group’s value strategy, the division has made it a priority
to develop new exceptional finishes. Thus, the Chantilly and Sunrise
finishes have strengthened the exotic leather collections. The division
also finalised the development of new leathers based on an
innovative chromium- and bisphenol-free tanning process, which
opens up a spectrum of unprecedented colours. The calfskin activity
completed the industrialisation of silk-screen printing on leather and
continued its development of soft leathers with a view to expanding
its offering for Hermes leather goods. The Hermés Cuirs précieux
teams have also improved their knowledge and skills in the rapid
creation of new colours for the House’s métiers. All these innovations
aim to ensure the growth of the Tannery activities in the coming years
and to meet ever-increasing requirements in terms of chemistry,
safety and the environment.

Efforts to continuously improve the quality of supplies continued
throughout the year in all sectors. The Tanneries division is committed
to ensuring that it can provide the best guarantees of traceability, in
line with Hermés’ ethical and sustainable development values.
Hence, it only sells exotic hides where the source is perfectly
identified, controlled and audited, and refrains from dealing in certain
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species or sectors, if necessary. Unit traceability of calfskin continued
to improve. In addition, active support continues to be given to
external initiatives and scientific collaborations aimed at improving
the standards of each supply chain.

The activity's innovation and digitisation efforts continued to allow the
teams to refine their control of production parameters, improve their
replicability, and thus optimise the use of materials.

In 2024, multiple investments were made in industrial facilities. The
Vivoin tannery thus finalised the renewal of its tanning facilities, and
the Le Puy tanneries received their new water treatment plant. Lastly,
the first steps in the calfskin and goatskin capacity extension projects
have been completed.

1.6.7.6  ATELIERS HORIZONS

Since the beginning, Hermés has offered its customers the creation
and manufacture of exclusive bespoke objects. This service, at the
heart of the House’s history, is provided by the Ateliers Horizons.
Every day, this métier explores new creative ideas and uses
exceptional materials and savoir-faire to bring the dreams of its
customers to life.

Fantasy, technical skills and surprise are everyday features in the
Pantin and Faubourg Saint-Honoré workshops, where exclusive
stories of leather goods or the interior design of vintage cars or
sailboats are written, as well as those of more unexpected objects
such as cricket bats or boxing gloves.

At the same time as this bespoke activity, the Ateliers Horizons team
also creates small series of objects that capture the spirit of the
times, such as jukeboxes, bicycles and paddleboards, or even pool
tables and connected speakers.

1.6.7.7 PETITH

Petit h offers a unique design approach based on materials and
objects no longer used by other Hermés métiers. These elements,
grouped together in the same workshop, are made available to guest
designers and the House’s craftspeople, who combine their talents
and savoir-faire to offer them a new life. This “reverse creation” gives
rise to poetic, hybrid and joyful objects.

2024 was illustrated by a collaboration with new designers and new
expertise. Rockery techniques combine with crystal to create mirrors,
chandeliers or candlesticks, cork protects porcelain by creating totem
bases, and cane adorns leathers and textiles to form a hut-office.
These new objects come to life and are adapted according to the
combinations of materials.

To share its creations, petit h presents them all year round in the
Paris store on the rue de Sévres and on Hermes' e-commerce
platform.



The métier also reaches out to its customers around the world. The
Hermés stores in Hong Kong in June and New York in October
welcomed the effervescence of a pop-up sale, specially produced in
collaboration with emerging local artists.

1.6.7.8  HERMES MANUFACTURE DE METAUX

Hermés Manufacture de Métaux (HMM) specialises in the creation
and production of very high-quality metal parts.

lts emblematic creations include clasps, belt buckles, carabiners,
padlocks, bracelets, earrings, press studs and eyelets. These pieces,
designed to be placed on handbags, wallets, shoes, belts or
bracelets, illustrate the craftsmanship excellence of the HMM group.

Their manufacture is based on total mastery of complex savoir-faire:
machining and stamping to obtain the basic parts, polishing, which
gives a finish without marks or scratches and ensures an
exceptionally smooth surface, the application of precious metals
(white, yellow or rose gold, silver, palladium) according to the creators’
choices, and finally, brightening, to enhance the shine of precious
metals. Furthermore, the HMM Group also masters specific
savoir-faire such as jewellery lacquering, which enhances the
possibilities for decoration and the colours of metal parts.

2024 was marked by an infrastructure expansion strategy in order to
meet the sustained growth in demand from Hermes’ métiers, while
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maintaining high quality standards. Hermeés Manufacture de Métaux
also continues to diversify its activities with external customers, in
order to increase its presence on the market and enhance its
expertise.

The HMM Group is also stepping up its commitment to innovation, in
response to the expectations of designers and customers. This is
evidenced by the new advances in design, materials and processes
that emerged in 2024, such as faceting for Fashion Accessories and
Leather Goods (Collier de chien earrings, necklaces and bracelets,
Disco Party padlocks, Faubourg cuffs), metalwork on Vulcanium
necklaces and brooches, the matte black DLC clasp of the Sac a
Dépéches or the handle of the Hermés Etrier minaudiére.

In accordance with its vertical integration strategy, Hermés holds
non-controlling interests in the share capital of some of its historical
suppliers, in various sectors such as weaving, ready-to-wear, watches,
jewellery, shoes and fashion accessories. These investments,
consolidated using the equity method, are not material with regard to
the Group’s financial statements (see chapter 5, “Consolidated
financial statements”, §5.6, Note 10).
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1.7

REVENUE AND ACTIVITY BY GEOGRAPHICAL AREA

Change

Change at current Change at constant

In millions of euros 2023 Mix exchange rates exchange rates
Europe 3,594 24% 3,093 22% 16% 17%
France 1,447 10% 1,274 9% 14% 13%
Europe (excluding France) 2,147 14% 1,818 13% 18% 19%
Asia-Pacific 8,085 53% 7,533 57% 7% 10%
Japan 1,437 9% 1,260 10% 14% 23%
Asia-Pacific (excluding Japan) 6,648 44% 6,273 47% 6% 7%
Americas 2,865 19% 2,502 19% 15% 15%
Other (Middle East) 627 4% 299 2% 110% 110%

In France, Hermes reaffirmed its commitment to the regions through
the reopening of two stores. First in Nantes, where the store located
in the heart of the spectacular Passage Pommeraye since 2011
reopened in June after being completely renovated. Its single-storey
space invites visitors to explore all of the House’s métiers in a warm
and natural atmosphere, where wood is omnipresent. Numerous
elements pay tribute to this passage, which is classified as a listed
historic building, from the high windows reminiscent of the vaulted
glass roof, to the acanthus leaf that is reminiscent of the original
ornaments of the site, through a selection of works related to the
industrial, maritime and cultural heritage of the regional capital.

In November, the Lille store, where the House has been present since
the 1950s, reopened after moving. The larger store is located on rue
des Chats-Bossus, in the heart of Vieux-Lille, in a group of two 15th
and 16th-century houses, a listed historic building, with an interior
courtyard and a garden. The collections of the House’s métiers are
spread over two levels, across different spaces with distinct
identities. The interior design multiplies the play of light, fabrics and
colours typical of Lille’'s homes. In line with the House’s responsible
commitment, several local crafts